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EXECUTIVE SUMMARY

The deliverable 5.2 — Initial communication toolkit and website of BOOST-IN project has been developed
within BOOST-IN’s Work Package 5, dedicated to maximising the project's impact by raising awareness,
communicating project activities, and disseminating results. This document presents all the initial
promotional communication and dissemination materials created during the first six months of the
project.

This strategy is organised into four main chapters. The first chapter introduces the BOOST-IN branding
identity, emphasising the importance of creating a distinctive character, and details the logo, style guide,
and templates developed. The second chapter covers all online tools, including the official project website
and social media channels (X and LinkedIn). Besides the online tools that enable successful execution of
planned communication and dissemination activities, the third chapter addresses tools created to
support physical exchanges and promotional activities. This includes brochures, posters, and roll-up
banners developed for partners to promote the project at events, conferences, meetings, and other
relevant occasions.

As titled, this deliverable presents the ‘Initial communication toolkit and website of BOOST-IN project’
created for the project. The conclusion outlines the next steps to ensure the ongoing creation of tailored
communication and dissemination tools according to the project’s needs and developments throughout
its entire duration.
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1.0 INTRODUCTION

The deliverable 5.2 'Initial communication toolkit and website of BOOST-IN project has been created as
part of BOOST-IN Work Package 5, aimed at maximising the impact of the BOOST-IN project. This involves
raising awareness, communicating project activities, disseminating and exploiting results, and engaging
various stakeholder groups through a multichannel communication approach.

This document provides an overview of all communication and dissemination materials developed during
the first six months of the project, laying the foundation for promoting and increasing awareness of the
BOOST-IN project and its achievements to a wide audience throughout its duration.

The portfolio is designed to facilitate the promotion of the project and disseminate its objectives and
findings to various stakeholders. It aims to help partners communicate the project and disseminate its
results consistently, efficiently, and timely. Organized into four main chapters, this document introduces
readers to the visual identity and branding of the BOOST-IN project, continues with online materials
created for the project, and focuses on print materials developed for its promotion.

All existing materials and tools presented in this document will be maintained and updated as necessary
throughout the project. Further resources will be developed in response to project developments, results,
and stakeholder needs and requirements. Other project elements, such as updating the website and
social media channels, will be ongoing activities until the project's conclusion.

The document is structured as follows:

e Chapter 2.0 presents the BOOST-IN branding, style guide, and templates;

e Chapter 3.0 covers the online tools created, including the website and social media channels;
e Chapter 4.0 focuses on the printed materials developed;

e The document concludes with a summarising Conclusion Chapter.
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2.0 BRANDING

BOOST-IN focuses on boosting the uptake of innovative solutions in the context of water and circular
economy. To capture and reflect the significance of the project’s aims, a simple, easily recognisable, and
self-explanatory brand identity was developed at the project's inception. Water Europe created two
different logos, from which the project partners selected the one that best defines and symbolizes the
project's nature and objectives. The official logo of the project is featured below.

1.1 Logo

The logo embodies the primary goal of this project: water circularity. It illustrates the circularity of the
water cycle, with a circle of waves on the left side of the project’s name. The colour gradient from dark
blue to light blue signifies both the water reuse and water recovery of different materials (energy,
nutrients).

BOOST -

Uptake of innovative and circular solutions for water

()BOOST-IN

Figure 1.0 Full logo slogan Figure 2.0  Logo full colour

(.)BOOST-IN

Uptake of innovative and circular solutions for water

QBOOST-IN

Figure 3.0 Logo negative slogan Figure 4.0 Logo negative

12  Style guide and templates

To ensure a coordinated visual identity and a consistent look and feel across all channels, the BOOST-IN
project communications team developed a detailed style guide. This guide defines the proper usage of
the logo, the project's colour palette, and typography, featuring specific guidelines for each case.
Additionally, Word and PowerPoint templates were created for all partners to use when disseminating
the project to external and internal audiences. These materials, developed by month one of the project,
have been accessible to all partners since then. Figures 5.0 through 10.0 show a series of screenshots
from the available materials.

1. INTRODUCTION
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i B O O S T - I N «  This document aims at defining a
clear and cohesive style guide
for all BOOST-IN documents and
materials to ensure brand
consistency, best practices and
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Figure 5.0 Visual identity manual Figure 6.0 Visual identity - introduction
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s 3. COLOUR PALETTE

Primary Colours

RGB: 42, 60, 126 RGB: 121, 195, 224

CMYK:97% 84% 18% 5% CMYK: 54% 6% 9% 0%
HEX.: 2A3C7E HEX.: 79C3EQ#79C3EQ

Figure 6.0 Visual identity - colour palette, primary colours

o 2. THE LOGO

Use and misuse

(Qeo0sT-IN @00 Esvos-ix

Scale: do not change Rotation: do not Color: do not change
logo proportions change the orientation logo colors
of the logo
“)BOOST-IN
© @eoosT-m BOOST-IN
—
Effects: do not add any. Typeface: do not Variations; do not
effects change font modify logo unless
aggeg’feg
Figure 7.0 Visual identity — Use and misuse
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4. TYPOGRAPHY

+  The primary typographies for printed materials are Montserrat for title and Lexend for
subtitle and body.

+ Space after paragraph: 6pt

MONTSERRAT THIS IS ATITLE
TITLE - ALWAYS IN CAPITAL This is a Subtitle
ABCDEFGHIJKLMNOPQRSTUVWZYZ Lorem Ipsum is simply dummy text of the
0123456789 printing and typesetting industry. Lorem Ipsum
has been the industry's standard dummy text
A ever since the 1500s, when an unknown printer
Calibri took a galley of type and scrambled it fo make
Subtitle and body a type specimen book. It has survived not only
ABCDEFGHIJKLMNOPQRSTUVWXYZ five centuries, but also the leap into electronic
0123456789 typesetting, remaining essentially unchanged.

Figure 8.0 Visual identity — Typography

@eoosT-In

lums:w‘

the context of water o circular economy

ouRATION semenths

TITLE:
Deliverable X
we:

Funded by
the European Union

Figure 9.0 Deliverable templates
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Click to add title

Click to add subtitle

O

Funded by
the European Union

A PICTURE
ALWAYS
REINFORCES
THE CONCEPT

Lorem ipsum dolor sit amet, consectetur
oopmngem mdoﬂumd'mw
incididunt ut dolore magna aliqua.

Figure 10.0
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2.0 ONLINE TOOLS

The BOOST-IN website (https://boostin.eu/) serves as the primary hub for all project-related information
and updates. It functions in several key capacities:

e Promoting the project's objectives and open calls.

e Keeping visitors informed about project developments, events, and news.

e Serving as a repository for key deliverables, outcomes, and communication materials.

e Providing direct links to social media accounts (X, LinkedIn) and a newsletter sign-up form.

The website is designed to be simple, clear, and aligned with the BOOST-IN visual identity, ensuring easy
recognition. To maintain and grow audience engagement, website traffic will be monitored via Google
Analytics, and content will be regularly updated with new information throughout the project's duration.
Figures 11.0 and 12 feature screenshots from the website.

@soosT-in - e :

BOOST-IN at a glance
PIONEERING A e

water sustainability in Europe

About the project

Paxing water scorcity aed quolity isuss in Durcpe, BOOST-IN
inncvations, snact governance reforms, encourage mindest shefts,
10 sackis cholenges related 1o water

£ T ()
36 months € 1799,819.30 12 partners of opportunitics
e

(( Mors ctioer n00STIM >

Main objectives

@
Regions of Opportunies
How will this be achieved?

The BGOST-IN profect wil idatity Water Circaler Gonsemy Scivticnt (MACES)

Industrial wirtet and material reuse Nutrient and Energy recavury : oy
(R A
Bringing solutions to the market
- 3 - T i
Municipal waler reuse in Metal recovery from mining T R e
Indirect potabis ruuse ageicatuee wastewater

Figure 11.0 Website homepage Figure 12.0 Website “BOOST-IN at a glance” page
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22 Social media

A strong social media presence is crucial for the BOOST-IN project to reach its target audiences and meet
its communication and dissemination goals. The project aims to establish a robust online presence
through its own channels, while also engaging with partners’ and targeted stakeholders' channels to
amplify BOOST-IN’s messages and impact.

The project's Communication and Dissemination plan outlines the dissemination of news, activities, and
results via key social media platforms. X ( https://x.com/BOOSTIN eu ) and LinkedIn
( https://www.linkedin.com/company/boost-in-eu/ ) channels were chosen as the most effective means
to engage target groups, attract relevant stakeholders, and maintain engagement and productivity
throughout the project. Active since the project's launch, all social media content aligns with BOOST-IN’s

brand identity. Snapshots of the social media tools are shown in Figures 13.0 and 14.0.

-) (B) (&) ( FoMlowing BOOST-IN eu
BOOST-IN
BBOOSTIN eu Follows you @ Loic &17 other connections follow this page
# #EU-funded project contributing to make #water more circular by ) ( + Following ) (\/
i ting successful in tech  governance il and citizens' mindset —
2.
8o Home About Posts Jobs  People

119 Followi:

Figure 13.0 BOOST-IN X Figure 14.0 BOOST-IN LinkedIn
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3.0 PRINTED MATERIALS

As outlined in the BOOST-IN Communication Strategy, print dissemination actions are crucial for all three
main stages of the project: ‘establish stakeholder engagement,” ‘engage with stakeholders and end-
users,” and ‘disseminate project results.’

To meet the varying needs of each stage, developing a series of appealing promotional materials
(brochures and posters) is essential for professionally and engagingly showcasing the project's
innovations. Whether in traditional print or electronic format, these materials can be widely shared and
disseminated at formal conferences, BOOST-IN workshops, social media posts, and email campaigns.

The promotional materials created so far aim to present the project's objectives and solutions clearly and
engagingly for the general public. To date, one poster, one flyer, one roll-up banner and one dedicated
brochure for the Open call have been produced, as shown in Figures 15 through 18. Additional
promotional materials will be developed throughout the project, building on tangible results and insights
from project case studies.

s

@BOOST-IN

About BOOST-IN

@ EU-tunded Coordination and Support Action: Horizon

Europe-bocked project o promofe circular soltions in
water sector
@ Consortium of 12 Partners from 9 Countries: Led by
L Greece, Germany,
ited Kingdom and

) We will replicate solutions in Six Regions of
Opportunity: Focused on Andolusio (Spoin), Peioponnese
(Greeos), Lower Saxony (Germany), Bretogne and
Pays de ko Loire (France), Emilio-Ramagna (Tfaly), and
Srednogorie (Bulgaria).

Comprehensive Database of Circular Economy.
Solutions in the water sector (WACES). Showcoses
global innovative sokutions 1o faster colloboration and
implementaticn.

CALL FOR INNOVATIVE
CIRCULAR ECONOMY SOLUTIONS

IN THE WATER SECTOR ACROSS EUROPE

Boost the visibility of your innovative
water solutions with BOOST-IN!
Do you have o groundbreaking water sohution? 00 you know about innovative
circular economy water solutions? Can you provide froining or advisory

material for such solutions? BOOST-IN is here 10 help you shinel 7 How You Can Engage

Submit Your Solution: Provide ipate in Workshops Recoive
Enter your innovative Information: Help us and Activities: Engage Support: Work with our

Why Participate? What We Are Looking For solution info cur scouting  promore your sokution with s in varlous copodity-  experts and menors fo
darcbase. by providing detoled bulkiing and nesworking refine your solsion, develop

Benefits for Selected P ' ' descriptions, key feotures,  evenrs. sustoinable business

° Global ibility: Showcase your innovation on o and supporting materiols. modets, and connect with

ghobol patorm © Innovative Technologies, Processes, and Digital PO Ehaston,
S s Solutions related fo water and the Girculor economy,.

o ;
investars, policymakers, and end-users. © Troining and Advisory Materials for the circular
(© Resource Access: Support services, funding woter economy. ‘ﬂ Get Started Now!
q Ii
=

opportunities, and expert guidance.

© Market Insights: Assistorce in developing toilored SUbmMIT your innovative solutians soday ond join us in revolutionizing water manogement with
solutions ond sustaincbie business models. - dirculor economy principles. Together, we con maoke a significont impoct on sustainable water
© Join Water Europe Marketplace: Gain access Submit Your Application! S e T b

o @ dedicated platform for promoting business. For more information, read the full coll text here or visit hittps.//boostin eu/.
opportunities in the water sector Access the online platform at
https://boost-in.agenso.gr/
and fill out the questionnaire.

; Funeea by
© Recognition and Validation: Enhance your credibility (% Deadiine: w0 IQB OOST-IN € turopess Usion
‘ond reputation in the field. (5] uy 18, 2024, on 2359 cest

.

Figure 15.0 Open Call brochure

© Capocity Building: Porticipate in troining sessions
ond workshops.
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About BOOST-IN

(DBOOST-IN

01 January 2024

Methodology

The BOOST-IN project will identify Water Circular Eco-
nomy i through the ing ways:
e Learning from others: Use lessons from past

DURATION V3
European research and innovation projects to help 36 months »
spread these innovations in specific regions and | H
across Europe, aiming to make policies and markets BUDGET D
more supportive. € 1799 819.30

e Finding, Sorting, and Mapping: Identify solutions
with the highest potential for success and adapt Project coordinator: Angela Magno, BIOAZUL
them to 6 selected regions (Spain, Greece, Germany,

France, Italy and Bulgaria). O B I OAZU L

° Collaborating with Local Stakeholders: Engage

with stakeholders in workshops to enhance the /
appeal of solutions and address social barriers to ecofilae )
their adoption. o &)
— National Technical
S— University of Athens
e Training and Educating: Develop training materials
and courses to bridge knowledge gaps about the 1
. : DECHEMA - Y] Fresh Thoughts r -
solutions for young professionals. E G Consulting KWB U pt ake of innovative

and circular solutions
for water

BwA BuLaanian
L Waren

Assocunon

Why BOOST-IN?

the uptake of i i in the
context of water and circular -~ “ o~
BOOST-IN is an EU-funded project dedicated to
i ing a strategy to pi
hnological changes, hy shifts in
mindset and organisational structures the water sector
needs to become circular.

s e
Mission

ANDALUSIA, SPAIN PELOPONNESE, GREECE LOWER SAXONY, GERMANY
Our mission is to transform the water sector into a circular, Municipal water reuse in Industrial water and Nutrient and Energy
sustainable system. We will do this by sharing innovative agriculture material reuse recovery
solutions and real-life success stories: think recycling water,

energy from and turning what used

to be waste into valuable resources.

. .
Our objectives

e Transfer innovative Water Circular Economy Solutions;
e Close water cycles effectively;

© Reuse water resources;

° Support entrepreneurship in the water sector;

BRETAGNE AND PAYS DE LA EMILIA-ROMAGNA, ITALY SREDNOGORIE, BULGARIA
© Advocate policy changes to facilitate circular Lol FE REGIONS, FRANCE Municipal water reuse in Metal recovery from mining
economy practices. Indirect potable reuse agriculture wastewater

Figure 16.0 Flyer
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Regions of opportunities
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@ Regions of opportunities

Ve &

ANOALUSIA SMIN reLopoMEse, ouesce LOWER SASORY,ERUANY  SRETACHEANDISOELA  BMOLIAAGHAGHA TALY SHEONOGORIE, BULOARIA

About BOOST-IN Project coordinator: Angola Mogn, BIOAZUL -n..‘...
e e Eusoan Usen
@ START DATE .
01 Januory 2024
G DURATION

Gumm.ln N hetps/wvednkedincom/compony/boostn-ew/ \y' @ e ‘/ BWA

D

“isle _—

Figure 17.0 Poster Figure 18.0 Roll-up banner
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5.0 CONCLUSIONS

The aim of Deliverable D5.2 is to present all the materials created to build a strong brand identity for the
BOOST-IN project and to facilitate the promotion and dissemination of the project’s objectives and
developments in an easily understandable, engaging, and appealing way.

This report provides detailed information on all the work done to create the BOOST-IN brand identity,
the online tools developed, and the print materials produced throughout the first ten months of the
project. These materials are available to BOOST-IN project partners and on the project website for
interested users to download and properly disseminate the project using materials aligned with the
official brand identity.

As the project progresses, this portfolio will be updated and expanded based on project results, case
study developments, and emerging needs for engaging stakeholders. The WP5 Communications team
will coordinate closely with all WP leaders to support their promotional activities by creating up-to-date,
easy-to-understand materials and tools as needed.

The ongoing update of online tools will continue until the end of the project, and both printed and digital
promotional materials will be refreshed with project results and outcomes to ensure the consortium
always has current materials for successful dissemination.

BOOST-IN Initial communication toolkit and website of BOOST-IN project
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The quantity and quality of water resources are serious problems in many European areas,
mostly being a joined result of climate change and anthropic influences. The BOOST-IN project
aims to develop a successful strategy that promotes technological changes, governance
schemes, shifts in mind-set and organizational structures to solve these problems through a
better management of the water sector and application of the circular economy principles,
enabling water reuse and recovery of different materials (e.g. energy, nutrients). However,
implementation of these changes still faces several barriers (e.g. technology, economy,
knowledge, social perception) that need to be overcome. BOOST-IN will achieve these goals
by an effective identification, selection (through a specifically designed dynamic funnel
method) and transfer of innovative Water Circular Economy Solutions (WACES) to further
close and improve the water cycle.

The project will develop and apply its approach in six Regions of Opportunity evenly
distributed across Europe (Spain, Greece, Germany, France, Italy and Bulgaria) by organization
of co-creation workshops to increase public awareness and support for WACES
implementation, barriers overcoming as well as by the specific risk management plans design.
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